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OBJECTIVE

Storm Communications was reappointed by IIR Exhibitions in December
2005 to implement a PR campaign for Vitafoods International 2006

and new show, Finished Products Expo, held at Switzerland’s Geneva
Palexpo from g to 11 May 2006.

The key objectives were to reaffirm Vitafoods as the market-leading
event in the functional foods and nutraceutical calendar and position
as a ‘must visit’ show for UK and European buyers. Alongside this,
Storm was to launch the new Finished Products Expo that attracted a
different audience to the main show.

SOLUTION

Storm launched a trade media campaign targeting the UK, European,

Asian and American food technical media. The campaign was run over a
seven month period, to assist with both exhibitor recruitment in the first
three months of the programme and nearer the show, visitor promotion.

News and diary dates were generated on the exhibition in key
publications from each target country, while news was drip fed out to
the press to ensure a regular presence to maximise awareness and
interest. Storm liaised with all exhibitors to gather information on

new launches and activities throughout the three-day show, and then
this was utilised in show preview features in the last quarter of the
campaign. The international media were invited to attend, and Storm
managed the press office on site for the duration of the show. S
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RESULTS

Coverage of the exhibition appeared in the trade media from the UK,
France, Germany, the Netherlands, Switzerland and America, and
exposure was achieved in all the main titles from the core target
countries. In total, 55 items of coverage — from news pieces to full
preview features were achieved giving over 830,000 opportunities to
see. In addition, the campaign’s EAV was £109,593, which equals a
ROl of 15 times total PR budget. Press attendance was also up on the
previous year’s show, with over 4o international journalists attending.
As a result of this successful campaign, Storm was reappointed to
handle Vitafoods in 2007.

STOY R M

COMMUNICATIONS



—d
<<
=
=
-
<<
=
(24
(7]
-
=
wn
a
o
o
bl
<
=
>

orts Nutrition

Gut Health

Vitafood:

+ Wit o o e Exre v
- T st et

arm
rastest o take Bl

T
sty o s e a0

Urnmcaly of fup 0

g ol 8 b 0 A ALL ¥ Srirte

B Ve o Cogpes, Gty 300 D8 Ab Hosn a1 e sttt ave 65
...-..q-—....—n«

Mumn 1 aihesnes s Quaasase v Sene By '

[rees sy pap——"

lnmmmr war B bt

VITAFOODS MONTEE EN

Vitafoods International 2006:

Bigger and Better

This year sees the 9 annual Vitafoods International, Europe’s
leading nutraceutical event, taking place at Geneva's PALEXPO in
Switzerland from the 9 to the11™ of May. As a result of the growing
success of this event, a brand new show will be launched alongside
the main exhibition — The Finished Products Expo. Co-located with
Vitafoods International in Hall 1, the exhibition will provide visitors
with a more pread offering of i i in nutraceuticals and
the most recent research findi |
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Vitafoods 2006 -
Keeping ahead of the times
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