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opportunity of attending leading designers’ catwalk shows, to 

build relationships.

In addition to this, a media relations launch campaign was 

implemented within the grocery trade press, with trips to Switzerland 

to see production facilities, interviews and launch releases.

R E S U LTS 

The launch for Swiss Delice was high profi le and quickly positioned 

the brand as different to other chocolate companies on the market.  

The launch party attracted all the key trade buyers, and helped build 

relationships and achieve listings with Sainsbury’s, Tesco, Waitrose and 

Somerfi eld from day one.  

The media launch campaign achieved blanket coverage across all 

the key retail grocery, independent and confectionery press, and 

also resulted in Swiss Delice being named ‘Star Product’ in the 

confectionery sector by The Grocer, just three months after the launch 

in the publication’s annual Top Product Survey.

OB JECTIVE 

Swiss Delice is the export brand for Swiss chocolate giant, Chocolate 

Frey – a Migros owned company.  Predominantly in Duty Free outlets 

around the world, the company took the strategic decision to launch 

the brand in the UK targeting the major retailers to complement its 

existing and established own label activity.  Storm was brought on 

board ahead of its launch, to build its profi le within trade circles and 

assist in obtaining listings in the UK’s crowded confectionery market.

 

SOLUTION 

The brand needed to be positioned as offering something different 

to the existing Swiss products on the market, and its packaging and 

brand image was fresh and contemporary rather than mountains and 

cows.  To mirror this positioning, Storm recommended that Swiss Delice 

became the Offi cial Chocolate Sponsor of London Fashion Week, using 

the show as the springboard for a trade buyer and press launch.

By associating itself with this high point in the fashion calendar, Swiss 

Delice quickly positioned itself as a modern, premium and female 

focused brand.  Sponsorship involved branding the Fashion Café at 

both London Fashion Week and the consumer event, London Fashion 

Weekend, with samples being given away on stands, at the Catwalk 

Shows and in the Café itself.  The venue was also used for a launch 

party, which was attended by all the major retail buyers and key trade 

press, such as The Grocer.  Buyers were also offered the exclusive 
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