Periproducts

INNOVATION IN ORAL CARE
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Drive sales of Periproducts’ portfolio of oral hygiene products by
maintaining a constant presence within the national, consumer and
regional media, and support its key listings with retailers such as
Boots, Waitrose and independent pharmacies.

SOLUTION

A highly proactive approach was required for Periproducts over the last
year as no new products were being launched and its Retardex range is
now well established and extensively covered by the consumer media.
Therefore, a hard-working media relations campaign was instigated.

To build on the successful coverage that Storm has achieved for the
brand over the past six years, in 2006 Storm conducted a media
briefing tour visiting key publishing houses. The media were educated
on poor oral health and Periproducts’ portfolio was positioned as the
solution. After the media tour Storm kept up an on-going dialogue with
the journalists and ensured all those not visited were kept up-to-date
with product information, offered case studies and provided with sector
information and quotes when needed.

RESULTS

Storm achieved more than a 40% increase in coverage EAV from 2005
and created a ROl of almost five times, with media coverage worth
over £128,000. A definite relationship between PR and product sales
was also evident — coverage on the Retardex range within the Daily
Mail saw sales rise an impressive 48% in one week, and case histories
in women’s titles have also seen the same effect on sales through
retailers such as Boots and Waitrose.
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RetarDEX,
£7.95/75ml (stockisls:
Boots, Wailrose,
Lioyds Pharmacy,
selecied Tesco stores)
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break down and
destroy bad breath
bacteria, leaving your
breath fresh

According to
RetarDEX, nine out of ten o
cases of bad breath are eaused by destroys bacteriato by
leave your breath fresh

volatile sulphur compounds
VBCs), which are constantly
being produced by the natural
bacteria in the mouth

Although regular brushing and
rinsing can help mask these
smells, using non-foaming, low
abrasion RetarDEX goes one step
further, eliminating these V8Cs
with its antibacterial action
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