OBJECTIVE

Storm was appointed by Dew Events to handle the launch PR for a
brand new consumer show, the London Food Festival that was held
at the Islington Design Centre in September 2007. Storm was briefed
to help recruit exhibitors by publicising this new event in the regional
and speciality food calendar through the trade press, and then

excite and encourage visitors to come along through a high profile
consumer campaign.

SOLUTION

With just four months to the show taking place, Storm implemented a
high profile trade and consumer media relations campaign that would
look to maximise coverage in the key titles in the run up to the event.

The trade activity focused on showcasing the event, its celebrity chef
involvement and highlighting the companies already signed up to
attend, through news releases, interviews with the Show Director, and
features. While the consumer campaign looked to generate ‘what’s
on’ news coverage in the key food and lifestyle magazines and on-line
sites, in the July, August and September issues, through exhibitor
product drops, news releases and ticket give-aways.

To complement this activity, Storm also negotiated interviews with
key nationals and broadcast media with the three celebrity chefs

— Aldo Zilli, Lesley Walters and James Tanner, which all promoted their
involvement at the show.
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This provided high profile coverage in the weeks immediately leading
up to the event in titles such as Daily Express, S Express magazine,
London Lite and LBC Radio, BBC London and BBC Breakfast.

RESULTS

The campaign successfully introduced the London Food Festival to over
8 million consumers during the four-month campaign.

The pre-show activity generated over 50 pieces of consumer coverage
and 24 pieces of trade coverage from June through to September, in
titles as diverse as Fresh magazine and the Evening Standard to The
Grocer and Caterer & Hotelkeeper. In addition over 20 food and drink
journalists attended the launch reception on the first day to sample
the new and exciting products on show for follow up pieces on the
exhibitors in publications such as Delicious, BBC online, Fresh, Evening
Standard, Financial Times and the Ham & High series.

In total, the campaign achieved coverage with a value of £85,000,
representing a six times return on investment against the PR budget.
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LONDON FOOD FESTIVAL

The London Food Festival
takes place betweer)
Friday T and Sunday 9

September al the Islington

FESTIVAL OFFERS A TASTE OF THE UK
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The first 10 names drawn win the
tickets.

You can also
enter at
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London Food Festival brings
top regional food to the city

mitritional sominars.
For those interested im (T
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Boolt now
7- ! Sep‘lmw Busmﬁs Design Centre, 52
Upper Street, islington, N1. £10 advance,
£15 at the door (0844 848 3228,
www.londonfood
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Whether
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organic
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want to try
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tegional
products, the
London Food Festival

has something for every taste bud. Exhibiting
the best that the Home Counties have to offet
the London Food Festival will be showcasing a
selection of chutney, pickles, oils, dressings,
cheese, artisan bread and many more. There
will alsn he cooking demonstrations hy eelebrity
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NEW EVENT IN THE CITY

Leading event organiser, DEW Events, has launched The
London Food Festival from 7th to 8th September 2007,

Held at the Business Design Centre In Islington, the festival is set to
shewease the very best in British produce and will be positioned
between more informal regional food lestivals and large scale

comsumer exhibitions such as the BBC Good Food show,
D Wilkipe el clierirtins. ol VLS odiimbn s cs s b
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L the table eager 1o try and unearth new and exciting products and ingredients,
They are happy to pay a premium price for the assurance of high
quality food."
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Win food festival tickets and a meal at Moti Mahal
worth £100

. With an emphasis
sther the best rustic,

Mot Mahal have
chance to win & pair
lahal worth £100

Three top British chefs, Leshey Waters, AMso Zill and James Tannar will also be on
hand at the event, sharing their expert cooking top tips and secrets and will be
creating an array of Britsh culinary masterpieces.

What's more, avid foodies will be able to sample defights fram more than 80
artisan producers, moluding The Ofd Fashioned Pudding Company, The Fine Oil
and Spice Company and Moti Mahal.

Mol Mahal & & delightful Indian restauwrant in Covent Garden that serves
exquisite Tnekan food made from the finest local ingredsents, Haad Chef, Anirudh
Arora, who was once personal Lhrl' to the prime minister of India, prides. himsell
\ an the finest staff, in his pnt. This focus on
— - — quality makes Moti Mahal a |ndv mlndcrful dining experience.
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