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OBJECTIVE 

Storm began work with Great Guns Marketing in February 2007 to 

conduct a seven-month campaign aiming to raise the profi le of the 

telemarketing agency, as well as its founder and managing director Liz 

Jackson. Great Guns was keen to showcase its excellent credentials in 

specifi c markets where it identifi ed room for growth.

SOLUTION 

A proactive media relations campaign was implemented targeting the 

national business press, local media around its headquarters, and 

vertical titles in specifi c areas, such as fi nance, IT, healthcare, HR and 

consultancies.

In addition to issuing news releases, Storm utilised Great Guns 

expertise as well as Liz Jackson’s highly regarded reputation as a 

successful entrepreneur, to pitch Great Guns for ad-hoc columns, 

business view columns, company profi les, expert opinion sections, and 

by-lined articles.

RE SULTS 

Great Guns Marketing has received a number of new business enquiries 

as a result of the campaign, and their reputation and awareness within 

their particular industries has also increased, with more potential 

clients now aware of the company and its services. 

The campaign generated coverage in titles ranging from The 

Sunday Times to BBC Radio Berkshire, ITV’s Thames Valley Tonight, 

Basingstoke Observer, and through to New Business, Call Centre 

Europe, Call Centre Focus, Marketing Services Talk, My Business and 

Start-ups Magazine.

The resulting coverage had a reach of almost eight million and 

delivered an EAV of more than £70,000, with a return on investment of 

four times Great Guns’ initial investment.
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