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Storm was tasked with implementing a consumer PR campaign to get 

juice and pretzel bar, Energy Kitchen onto the radar of the food and 

drink and healthy living media correspondents. This was the company’s 

fi rst venture into the UK press and therefore we were starting with 

a zero base of awareness in this crowded marketplace, which is 

dominated by the big coffee chains.   

In addition to the consumer campaign, Energy Kitchen also wanted to 

build its brand awareness with potential trade partners – the major 

department stores, retailers and shopping centres.  Storm therefore 

set about creating a profi le for this young and vibrant company in the 

catering and retail trade media.    

 

SOLUTION 

With outlets in high profi le locations such as Harrods and Selfridges, 

Storm targeted the glossy lifestyle titles in Manchester, London, 

Birmingham and Swindon for the consumer campaign.  A focused 

media relations programme was rolled out which targeted these 

specifi c consumer titles with new product releases, seasonal releases, 

samples and personalised invitations to in-store demonstrations. 

The trade campaign focused on securing company profi les within key 

media, as well as announcing the launches of the new branches in 

Swindon and the fi rst international branch in Bern, Switzerland. 

R E S U LTS 

During the 12-month campaign, Storm generated over 40 items of 

coverage with an equivalent advertising value of over £50,000. This is a 

return on investment of nine times spend, which is fantastic for a small 

business with very limited distribution. 

Highlights included four separate pieces of editorial TV coverage, 

including a smoothie making demonstration on Manchester based 

Channel M; a positive review in Evening Standard’s London Live 

section; two features in Manchester Evening News; plus positive 

endorsements in Women’s Fitness magazine, Easy Living and several 

other women’s interest print and online titles. 

The trade campaign coverage included full-page company profi les in 

Café Business, OOH, Department Store Buyer magazine and Caterer 

and Hotelkeeper.   
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