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OB JECTIVE 

Vodka O2 was the world’s fi rst sparkling vodka and Storm was 

approached by its creator to help launch this unique drink in the UK.  

With just a test listing in Revolution, Storm was tasked with helping 

create a point of difference in this crowded marketplace to get the 

brand noticed by key retail grocery and on-trade buyers and support 

the sales efforts of the Vodka O2 team to generate listings.  However, 

with a direct sales channel also in place, Storm was challenged to 

create demand with consumers to demonstrate the support behind 

the brand.

 

SOLUTION 

The launch campaign was kicked off by a media and buyer event held 

at the Revolution Bar in Soho.  This was to convey the social side of the 

drink and encourage journalists to trial in a relaxed and fun environment.  

Extensive media relations follow-up backed up the launch, with creative 

photography and product samples supplied.  Interviews with the creator 

featured heavily in the trade communications, while the product spoke 

for itself with the consumer press and played on the unique sparkling 

sensation as an exciting new twist on vodka.

R E S U LTS 

Over 70 trade and consumer journalists attended the launch event, with 

all the major drinks and grocery trade titles represented.  Extensive trade 

coverage was achieved in all retail, drinks and on-trade media with over 

30 items in total during the initial three month launch period.  As a result, 

Sainsbury’s contacted Vodka O2 directly and a listing was secured in the 

top 250 stores nationwide.  This listing was then supported by a wide 

range of consumer coverage in the nationals, men’s lifestyle, women’s 

consumer and foodie press.
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