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TWININGS INFUSIONS

OB JECTIVE 

Generate awareness of Twinings Infusions ranges including Well-Being 

Blends, Blended For You, Fruit Bliss Infusions and Classic Herbal 

Infusions in the consumer media throughout the year.  The campaign 

focused on seasonal activity and launches of new Infusions or limited 

edition fl avours and blends. 

SOLUTION 

Storm launched a pro-active media relations programme, which concentrated 

on placing the teas on food and drink news pages, in taste tests, on 

health and lifestyle pages, and in appropriate healthy eating features. 

To kick start the campaign, Storm arranged a media tasting event at 

a leading London health spa.  Run over two days, the journalists were 

invited for a private Twinings tasting and a complementary treatment 

to highlight the well-being of the teas.  This was instrumental in 

introducing the wide range of Infusions to the media and helped launch 

the new Blended For You range.

To maintain this momentum through the year, Storm issued a calendar 

of seasonal press releases highlighting the most appropriate Infusions 

at key times, such as the detox season or a boost for winter.  In 

addition, personal product drops by the Storm team ensured that

the teas stayed top of mind with all the key journalists, and feature 

opportunities were discussed face-to-face with products samples and 

information being supplied for inclusion.

R E S U LTS 

The campaign successfully introduced several new ranges that were 

not featured in Twinings’ advertising campaign, such as Blended 

For You, while also supporting the existing core range of Infusions 

products.   Through editorial routes alone, Storm reached an audience 

of more than 27 million target consumers, and delivered a campaign 

with an EAV of nearly £100,000.  This represented an ROI of four-times 

the total PR budget for the Twinings Infusions range.
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