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R ILEYS ‘GIVE YOUR BALLS A SQUEEZE’ C AMPAIGN

OBJECTIVE 

Rileys is the leading American pool and snooker venue in the UK, 

with over 160 clubs across the country. Despite being a household 

name, Rileys was struggling to recruit new, younger members. It was 

felt that the clubs needed an image boost. Storm was tasked with 

developing a communications plan that would attract and interact 

with a key audience of 18–35 year old men through national and local 

media channels. 

SOLUTION 

Storm created the ‘Give Your Balls A Squeeze’ project by joining forces 

with the ICR’s Everyman Male Cancers Campaign. Storm worked with 

Everyman to devise a 12-month programme with the aim to raise 

£150,000 for the charity through national reader offers, branded 

merchandise (squeezy ball keyrings) sales and local fundraising activity 

through the clubs. The programme was launched with a four-month PR 

campaign, using actress and glamour model, Gemma Atkinson as the 

face of ‘Give Your Balls A Squeeze’. Both the charity and the celebrity 

angles were utilised to draw attention to the campaign. To kick-start 

the PR activity, a photocall was organised with Gemma Atkinson, which 

resulted in national coverage as well as being used for internal POS.

RE SULTS 

Storm negotiated a quarter page promotion in The Sun and a half 

page in the Daily Star, including a branded front page fl ash, offering a 

free game of pool and discount membership. Both are absolutely key 

titles for Rileys and just over 1,000 readers made use of the offer.  In 

addition, the fi rst order of 25,000 branded merchandise sold out within 

three months of the launch of the campaign.

Overall, the launch PR campaign achieved 97 pieces of coverage with 

over 30 million opportunities to see, delivering an impressive 3.5 

times return on investment. Highlights included editorial coverage in 

key media such as The Sun, The Daily Star, The Daily Sport, New, MTV 

online, Zoo, Metro and Youtube.
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