
R
H

M
 FR

O
Z

E
N

  R
E

G
IO

N
A

L
 A

C
T

IV
IT

IE
S

REGIONAL  ACTIVITIE S

OBJECTIVE 

Storm was appointed by RHM Frozen to implement a communications 

programme to introduce key new ranges for the McDougalls, Bisto and 

Sharwood’s brands, to the trade media. Additionally, Storm was tasked 

with relaunching the reformulated McDougalls Upper Crust pies to 

consumer media, focussing on the food and cookery pages. 

SOLUTION 

A robust trade press offi ce introduced all new and reformulated 

products to key media and secured several news pieces for each of the 

ranges. Copy contributions and client interviews with the media also 

secured a strong presence for RHM Frozen in all relevant trade features 

and in ad hoc columns. 

McDougalls Upper Crust pies were reformulated to make them look 

and taste more home-made and premium. To really bring the “as if you 

made it yourself” message home to consumer media audiences, Storm 

invited journalists to the GHI for a pie-making demonstration and 

competitor taste testing. 

A solid media relations programme underpinned the consumer 

campaign, and was supported by a raft of media promotional activities 

ranging from advertorials in Delicious and Sainsbury’s magazines, 

to low cost competitions giving away cosy cottage weekends in the 

English countryside.

RE SULTS

The campaign successfully introduced RHM Frozen’s new products 

to the trade media, resulting in 29 pieces of coverage with an EAV of 

over £22,000. 

The consumer campaign was highly successful in changing media 

perceptions about frozen food and many consumer journalists who 

would never have considered writing about frozen food, used the pies 

in taste tests and ‘kitchen helper’ tips. 31 pieces of consumer coverage 

was achieved with an EAV of nearly £60,000 and over seven million 

opportunities to see. 

In total 60 pieces of coverage were achieved in titles range from Celebs 

on Sunday to Prima and Bella. The campaign achieved an advertising 

equivalent value of £80,500 (three times return on investment) and 

delivered nearly 9 million opportunities to see.
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