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OB JECTIVE 

Luxury handmade chocolate and truffl e specialists, Pa Pa Paa 

approached Storm to generate awareness of the company and its 

products within the crowded confectionery market. The prime role of 

PR was to launch its seasonal ranges and generate sales at key times of 

the year through its mail order facility on the internet. 

 

SOLUTION 

Storm implemented a hard-working media relations campaign for Pa 

Pa Paa, targeting the high profi le national papers and supplements, 

and also the women’s lifestyle and consumer food media.  Father’s Day 

was the launch of the company to the media, and Storm hand-dropped 

samples of its Bombay Bar to all key journalists for trial and tenaciously 

followed the approach up by phone to pull through the coverage.  The 

same, successful tactics were adopted for the subsequent launches of 

its Halloween, Christmas and Easter ranges.

R E S U LTS 

As a direct result of the coverage, Pa Pa Paa had to take on a new 

Chocolatier to cope with the increase in demand, which saw sales rise 

by 10% during the campaign period.  

Coverage was achieved in all the seasonal chocolate and gift round 

ups in key national and women’s press, alongside well established 

companies such as Lindt, Hotel Chocolat and Green & Black’s.  The ROI 

for the campaign exceeded ten times the total PR spend.
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