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OB JECTIVE 

Storm was approached by a new start-up business, Mantinga UK 

Limited to launch the company to the retail grocery and foodservice 

trade at IFE, helping generate awareness and appointments with 

potential customers.  Drawing on its experience as the leading bakery 

brand in the Baltic, this new UK venture boasted one of the largest 

ranges of continental breads and pastries on the market, and wanted to 

create maximum noise in the run up to and at the UK’s leading food and 

drink show.

 

SOLUTION 

Starting work just three months before the exhibition, Storm 

implemented a high-profi le launch campaign with the key grocery and 

foodservice trade media.  Interviews with owner, Steven Mackintosh 

were set up with titles such as British Baker, The Grocer and European 

Baker, which resulted in profi les on the company, and news coverage 

was generated in the month before the show in all the main magazines. 

In addition, Storm secured exposure in the preview features for IFE, 

ensuring that buyers planning to visit the show were aware of the 

company and its product range.

R E S U LTS 

The campaign certainly worked – Mantinga had a number of pre-

arranged meetings with potential customers at the show thanks to the 

media coverage, and many buyers visited the stand saying ‘they were 

one of the companies they came to see’ as a result of the PR work.

Coverage was spread across both the key grocery and foodservice titles, 

with The Grocer, Caterer & Hotelkeeper, Pub Chef, Speciality Food, 

Marketing, Fine Food, Frozen Food Europe all covering, as well as the 

bakery press of British Baker, Bake & Take and European Baker.  The 

coverage generated over 300,000 OTS for Mantinga during the three 

month campaign, and a ROI of six times total PR budget was achieved. 

As a result of the campaign, Storm was appointed by Mantinga on an 

on-going basis to maintain its awareness and launch new products 

through the key trade titles.  
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