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P INK AEROBICS

OB JECTIVE 

Storm was brought in by Less Bounce, the UK’s leading sports bra 

e-retailer, to create awareness and a buzz around its Pink Aerobics 

event, which aims to raise money for Breast Cancer Care during Breast 

Cancer Awareness Month in October each year.  Storm’s brief was to 

generate pre-event coverage to encourage participants, get media 

friendly celebrities on board, and publicise the event to maximise 

coverage for Less Bounce. 

 

SOLUTION 

Storm devised a hard working editorial campaign around the fl agship 

event in Regent’s Park, London using press releases, case studies 

and celebrity interviews and photocalls to secure coverage for Pink 

Aerobics in the key health and fi tness press and London media. 

Storm also approached target celebrities for their support either via 

attendance at the event, in pre-publicity, at the event photocall or 

through support quotes and fi tness tips.

R E S U LTS 

The campaign achieved all its objectives.  Attendance at the London 

event tripled from the previous year, due in part to the excellent pre-

event coverage in key health and fi tness titles.

In total over 70 items of coverage, including a 3-minute interview 

on ITV’s London Tonight, generated over 17 million opportunities to 

see and an EAV of over £120,000, delivering ROI of ten times total PR 

budget.  Storm also secured Kate Lawler to attend the event and acts 

as the offi cial spokesperson, as well as the support of other celebrities 

including Emma Thomson, Kate Winslet, Christine Hamilton, Liza 

Tarbuck, Sarah Cawood, Lee Latchwood Evans and Nicki Waterman 

helping to secure news.



L
E

S
S

 B
O

U
N

C
E


