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500 th RE STAURANT OPENING

OB JECTIVE 

As part of on-going corporate and consumer brief, Storm was briefed 

by KFC to open its 500th restaurant in the UK.  The challenge was that it 

was in Cardiff, the client wanted headline national coverage and we had 

just two weeks to pull it off.

 

SOLUTION 

On the face of it, the opening did not lend itself to national news 

coverage and due to the location, it was more of a regional story than a 

‘front page’ national one.

Storm decided to create an angle of job creation around this landmark 

opening, highlighting the fast food chain’s expansion plans for the next 

fi ve years and reinforcing its positioning as being an innovator in the 

sector.  Released as a ‘Sunday for Monday’ story, Storm targeted the 

business sections of the nationals as well as the major morning TV and 

radio news programmes.  Locally we held an opening event in aid of the 

company’s nominated charity, and invited a local celebrity to release 150 

balloons from the restaurant to raise money for this worthwhile cause.  

R E S U LTS 

On the morning of the opening, KFC achieved over 21 minutes of national 

broadcast coverage, ranging from Sky News, Channel Five, GMTV News, 

BBC News 24, BBC Working Lunch, CNBC, ‘Today’ Programme, Radio 5 

and Virgin.  Blanket coverage across the nationals was also achieved 

with The Independent, Times, The Business, Mirror, The Sun, Express 

and Daily Star.  Locally, KFC dominated the news agenda on the day of 

the opening, with BBC TV Wales and S4C both attending for the evening 

news programme, regional radio interviews and prominent news items in 

both the South Wales Argus and Western Mail.

KFC credited the opening coverage as lifting sales three index points on 

its sales chart, at a time when no TV advertising was taking place.
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