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Fitness Industry
Association

COMMIT TO GET FIT

OBJECTIVE

To promote the Fitness Industry Association’s (FIA) annual recruitment
drive, Commit To Get Fit, in the consumer, national and regional media
in order to increase participation and ultimately generate footfall for
FIA members.

SOLUTION

Storm approached the campaign in two ways: primarily through a
media relations campaign to directly target consumers, but also by
educating participating clubs and providing them with the tools so they
were able to generate media excitement on a local level.

In addition to targeting the media with diary date and launch releases,
Storm negotiated competition prizes with participating gyms and set
up promotions in key national and consumer media. Celebrity columns
were also targeted using the celebrities supporting the campaign.
Clubs were given a PR briefing pack, which contained a series of
template press releases, competition copy and photocall notices which
could all be easily tailored to suit their needs. The packs also contained
easy to follow tips to ensure positive PR was achieved.
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RESULTS

More than 200 pieces of coverage appeared in the media, including 16
consumer magazines, three national newspapers, five quality websites
and 191 regional newspapers and broadcast pieces. The EAV was over
£97,000, creating a ROl of almost four times the FIA’s investment and
reaching more than 17 million people.
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FITNESS INDUSTRY ASSOCIATION

and take a lunch

* Take advantage o

Indusiry Association's Commit

to Get Fit Campaign - more than
500 UK health clubs are offering
discounted trial membership in July
(www.committogetfit.com). You can
also get more active at home - try

DESERT ISLAND
DREAMING

ACTRESS AMANDA LAMB

e of my favourite places in the
world s Marrakech because of its
diversity. i looks unitke anywhere
eise I've ever been. I's like stepping
back in time. | also love the Maldves
~ it's whers | go when | want to do
absolutely nothing. Because of my

hectic lifestyle, | tend 1o look for total and utter relaxation on

holiday. I | have a short city break, Ul it in a8 much as

jpossible but when | go for & proper holideay, | ke 1o just

complately relax.

| aiso love Babington House in Somersel. I's pure hisxury and
jprobably the only hotel that | have ever stayed at that | cannot

fir tawilt with. They have everything coverad and their

Cowshed Spa is amazing. Whan I'm on holiday | can't live
without my purple kaftan. | have had it for ages and all my

frends kaugh at me but | love 1t

is fronting the Commit To Get Fit campaign
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Q. L _ are offering discounted
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Dusting

off your
training shoes
from today for
the Commit To

Join Amanda Lamb

leisure centres, are

and David Seaman for

4 . offering discounted trial
‘; the Commit To Get Fit memberships, visit
‘ campaign, which www.committogetfit.com
. launches today. Over

500 UK health clubs

MAKE A COMMITMENT

Get Fit campaign,
where more than 4
500 health clubs,

including David Lloyd

A . ; ) With the Fitress. Indha . ayear's m
Amanda Lamb membership trials this O, m):amber%{!ip

i+  month, and sponsored Commit To Gt Ft and Davi
launches Commit vl i i
To Get Fit events will benefit the reader the chnce w1 a0
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::: Health website of the week:

GETFIT FOR FREF ot s o
THIS MONTH! iyl

o e gt

wrirve 1Tang and irfs Dach
far it going 1o the gym Th

the NHS launches its Comem
Fit campdign, alongsade the Fitne
Inchustry Associaton and BLUPA

taich b gt wis o the sorda and dow

health”

get fit and feel better

assentials »

more details and infio, free tps o
Vi yuu commit to gol T

losing weight and
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BEn beginnes’s
running adwece. \ ‘

thegym, Throughout July, iocal
leisure centres and gym chains
including Diavid Lioyd, Esparta ar
Liwing Well — are offerng 75%
discaurnts on memberships. F

N nowhene test, take sdvantage of the Fitness Industry Association's Commit o Get
Just click on i Fil comrmpaigrs and sgan up Toe i g
W COmTIE ﬁ - terea At me across Betain in July
" . For detais o you senmitogesit. com
togetht com S t chestais ol you enmittogestit con

to fpon. Ta enter, send your
rame, address wnd phore
e by 15 September
2006 b Weight Watchers
Magazee Comeit To Get Fit
Competition, River Publishing

annual merrisersh, worth up
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As your holickey looms neaser ant | becomes ohvious That your spare tyre S g?unq

IF IT'S HOT, IT'S HERE

BUPA |

For your chance to win this fabulous prize,
just answer the following guestion:
I e e
e L '
o Btk et Fouwmbatew
" Cawe Reswsanh LW

Cynthc Fibrasm Tt

Iy e e anse. £ab Q905 072 0741 and follew the
metnsEsons gren o ten NEWMAG folowed by your answer. rame:

ELBO pes your usises opermbar rate. The soner wil be seieces =
randoem fmm Al conmet et e By g uly 2 2006
For i S tewt sereces, you may oo ther Iesien gromotons)
offrsnnerm, b sl oy, these, paase seod STOP (o SSEI1

Body Talk

Shape up with our latest round-up of fitness news

NO TIME TO
EXERCISE?




