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COMMIT TO GET FIT

OB JECTIVE 

To promote the Fitness Industry Association’s (FIA) annual recruitment 

drive, Commit To Get Fit, in the consumer, national and regional media 

in order to increase participation and ultimately generate footfall for 

FIA members.  

SOLUTION 

Storm approached the campaign in two ways: primarily through a 

media relations campaign to directly target consumers, but also by 

educating participating clubs and providing them with the tools so they 

were able to generate media excitement on a local level. 

In addition to targeting the media with diary date and launch releases, 

Storm negotiated competition prizes with participating gyms and set 

up promotions in key national and consumer media. Celebrity columns 

were also targeted using the celebrities supporting the campaign. 

Clubs were given a PR briefi ng pack, which contained a series of 

template press releases, competition copy and photocall notices which 

could all be easily tailored to suit their needs. The packs also contained 

easy to follow tips to ensure positive PR was achieved. 

R E S U LTS 

More than 200 pieces of coverage appeared in the media, including 16 

consumer magazines, three national newspapers, fi ve quality websites 

and 191 regional newspapers and broadcast pieces. The EAV was over 

£97,000, creating a ROI of almost four times the FIA’s investment and 

reaching more than 17 million people. 
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