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OB JECTIVE 

Storm was tasked to devise a campaign that captured the Feel Good 

spirit and added news to the brand during phase two of the launch 

campaign, helping to drive listings and consumer sales. 

 

SOLUTION 

Storm developed a nine-month celebrity-linked campaign in aid of 

Breast Cancer Care, to support the charity during the crucial summer 

soft drinks sales period through to Breast Cancer Awareness Month 

in October. 

Run in two phases, Storm approached celebrities to take photos of 

their ‘feel good’ moments, and also worked with Feel Good to develop 

a ‘pink’ drink for sale from September on-wards.  The fun celebrity 

photographs were used in the media throughout the summer to create 

awareness of the campaign and by association Feel Good Drinks, 

while the Pink Grapefruit drink was launched to the media in time for 

the Awareness Month coverage.  In total £10,000 was raised through 

celebrity photos, consumer auction of photos through e-bay and 10p 

donation for every drink sold.

R E S U LTS 

As well as achieving substantial grocery trade and national consumer 

coverage – with an AEV of over £145,000, the campaign secured a 

test listing with Boots and also Sainsbury’s Local from October to 

December.  The Pink Grapefruit drink contributed 12% of total sales 

during this period and helped deliver a 15% sales increase over 

the previous quarter.  As a result of the test with Boots, Feel Good 

subsequently secured a full 600 store listing for fi ve products, 

including the Pink Grapefruit drink, making it Feel Good’s biggest 

account to date.
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