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OB JECTIVE 

Storm has worked with Food from Britain (FFB) for over ten years 

as an integral part of its communications team.  As part of FFB’s 

three year corporate plan, Storm has been tasked with positioning 

it as the market development consultancy for British food and drink 

producers, and putting exporting on the boardroom agenda for the 

industry as a whole.

 

SOLUTION 

Working alongside the internal PR Manager, Storm has devised and 

implemented a hard-working corporate reputation campaign for FFB, 

positioning it as the authority on all food and drink export issues within 

the national and broadcast business press, as well as all relevant 

trade sector titles.  Authority positioning work, such as speaker 

platforms, business advice columns, opinion pieces and letters, have 

complemented a robust media relations campaign communicating 

the consultancy’s fi ve key messages to its targeted audience.  Storm 

has also developed and managed the International Communications 

Network between FFB London and its nine international offi ces, as a 

mechanism to identify stories and case histories.

R E S U LTS 

Over the three year campaign period, Storm has generated over £1.2 

million of EAV coverage in the business and trade press, creating over 

43 million OTS and delivering a ROI of 9 times total PR budget.  FFB has 

had a presence within the national and broadcast media on average 

once every seven weeks, with the FT, Sunday Telegraph, BBC Breakfast 

and The Today Programme as highlights, while in its key industry title, 

The Grocer, coverage has appeared on average every two weeks.

In addition to the media outcomes, Storm’s work around its annual 

Food Export Awards, has helped win and maintain sponsorship, while 

Storm has provided strategic counsel on major communications 

projects such as the relaunch of FFB’s website and its rebranding.
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