Checlipoint &

EUROPEAN RETAIL THEFT BAROMETER

OBJECTIVE

Storm Communications has worked with Checkpoint Systems (UK)

Ltd since June 2006. As part of an on-going ‘authority positioning’
brief within the UK’s retail trade and national business media, Storm
was asked to publicise the company’s sponsorship of the European
Retail Theft Barometer, which is now in its sixth year. The task was to
generate a minimum of two broadcast items for Checkpoint in relation
to the report, and use as an industry talking point about retail security
in general.

SOLUTION

Storm issued the European Retail Theft Barometer findings under a
strict embargo ahead of the full European launch, timed for a Friday
which is typically a slower day for hard business news. Redrafting
the European releases to give a UK slant, Storm sold-in the findings
to the national business pages, and TV and radio news and business
programming. The main emphasis was on the cost of retail crime to
every household in the UK, maximising the ‘shock’ element of the
report and making this technical study more consumer news friendly.
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In addition, individual angles were pulled out of the report for the relevant
retail trade sectors and these were also used for comment features to
highlight the winners and losers in the fight against retail crime.

RESULTS

The European Retail Theft Barometer dominated the broadcast news
on the day. Six items of national business TV and radio coverage was
achieved including an 11 minute interview on CNBC and news items on
BBC World, BBC Working Lunch, Sky News, BBC News 24 and the Today
Programme. This was complemented by an extended news item in The
Guardian, and substantial regional news coverage through an item on
the PA Newswire and regional radio via IRN.

In total 40 items of coverage were achieved directly from the report,
achieving an OTS of over 22.5 million and a total EAV of nearly £170,000.
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Store theft costs UK £4bn a year

Esther Addley

British households are paying a hidden
“tax” of £174.35 every year as a result of
shoplifting and theft by staff from high
street stores, according to figures released
today.

T'he cost of crime against retailers in the
UK is the highest in Europe, reaching
£4.3bn last year, or 1.33% of total turnover.

“Shrinkag the industry calls losses
due to theft and wastage, cost retailers
£19.5bn across Europe‘in the last 12
months. The main cause acros conti-
s shoplifting, accounting for 48.8%
osses.
¢ UK differs to continental Eu-

», however, is in the proportion of

duse to theft by shop staff. An esti
mated 38% of all retall shrinkage in Britain
is dm' to theft from within, compared to
% elsewhere in Europe.

pertumes, designer wear and shoes, razor
blades, cosmetics, alcohol, DVDs and
MEnNsWear.

The report said this was because such
items were easily hidden on the person
and could be sold on without difficulty.
Next in line came computer games, elec-
trical goo ncluding laptops, MP3 play-
ers, TVs, mobile phones and software.

“Shrinkage can often be viewed simply
as a cost of doing business, but the social
and economic impact of turning a blind
eye isimmense,” said David Nuttall, man-
aging director of Checkpoint Systems (UKE)
which compiled the report. “Retailers
simply cannot afford to ignore the prob-
lem; it's not going to go away."

Mr Nuttall pointed out that the cost of

retail crime in Britain had fallen slightly
in the past year, thanks in part to more
widespread use of electronic monitoring
systems and of software that monitored
stock. i

I to retailers, however,
stolen items remain un-

‘Supermarkets win

in staff theft battle

Thieving shopworkers are
being thwarted by a tough
retailer stance and more hi-

i tech crime prevention.

The latest findings from

i the European Retail Theft

¢ Barometer show UK super-
: markets are winning the

i fight against crime, with

shrinkage dropping 10.1%
among the big chains, rep-
resenting o.71% of turnover.

Joshua Bamfeld, director
of the Centre for Retail

i Research - which published

the research along with

i Checkpoint Systems
i Furope - said theft preven-
| tion was no longer just

about arresting shoplifters,
but that there was increas-
ng focus on stnl’ﬁheﬂ.

successful while the super-
markets are getting better
at ensuring they recruit
good staff” he said.

The barometer revealed
that UK retailers reported a
total loss of more than
£3.8bn due to customer,
employee and supplier theft
and internal reporting
errors, However shrinkage
fell 3.6% in the past year to
»of turnover. Food spe-
clalists, such as delis and
aw shrinkage fall
\ 1.44% of turnover)
while shrinkage was up by
12.4% (1.9% of turnover) for
non-food retailers.

In food stores, perfumes
are still the biggest lure for
Lhieves. followed by razor

Grocer

ANNUAL THEFT BAROMETER FINDS:

UK shrinkage is
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Shops lose
£4.3 billion
to thieves

Public supports
prison for repeat
shoplifters in UK

More than 6o per cent of people
the UK think that those con
victed of shoplifting more than
once should be sent to prison.

The results, in an 1CM poll car
ried out for Retail Week, come as
the Government’s Sentencing
Advisory Panel considers plans
to abolish prison sentences for
persistent shoplifters.

The poll shows that the pub-
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lic is in favour of a tough line
on those who steal from shops.
It also revealed that more than
half of people think the police
should always get involved in
shoplifting cases and more than
go per cent believe that first time
offenders should be punished for
their actions,

Fhe poll comes in the same
week that Checkpoint's European
Retail Theft Barometer revealed
that the cost of retail crime in the
UK this vear will be €6.4 billion
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