antler

OBJECTIVE

Storm was appointed by Antler to handle its consumer press office

for a 12 month-long campaign. The brief was to generate awareness

of all of the new product launches throughout the year and to build
relationships with key travel writers on the nationals and women’s
lifestyle press, making sure that Antler was top of mind for any suitable
luggage features or tests.

SOLUTION

A solid, comprehensive and hard working product placement campaign
was put into action, which targeted the national and regional travel and
shopping editors, as well as the consumer women’s and men’s lifestyle
press, consumer travel titles and business media.

At the start of the year, Storm held two key media briefing sessions at
the main consumer publishing houses, IPC and National Magazines.
Showing the full range, including a raft of new products, these days
enable Antler to talk to a wide number of journalists, from travel
through to shopping, fashion and home editors, as well as identify
editorial opportunities in these key titles throughout the year.

A calendar of topical news releases was also developed to keep Antler
in the media throughout the year, including advice on the changes

in carry-on baggage allowances, gifts for Valentine’s Day, Christmas,
Father’s Day and Mother’s Day, as well as ideal luggage choices for
spring weekend breaks, skiing and summer holidays.
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In addition, stylists were targeted to feature Antler in their summer
fashion shoots, while luggage was also sent for props on sets of key
fictional TV programming.

RESULTS

The 12-month campaign delivered coverage in over 8o consumer
publications, including The Sunday Times, The Independent, The
Express, The Times and The Guardian, as well as key women’s and
travel titles, such as Woman and Home, Prima, Ideal Home, Wedding
and Home, Wanderlust and Sunday Times Travel magazine. It also
saw Antler Luggage being used by central characters on TV soaps,
Emmerdale, Eastenders and Hollyoaks.

The campaign generated over 25 million opportunities to see and
achieved a total EAV of £97,800, delivering a return on investment of
nearly five times the total PR spend for the 12 month period.
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MUST-BUY OF THE WEEK

Antler has come up with an ideal

solution for indecisive travellers who

can't decide between a small pull-along

case or a backpack. The nifty Trolley

PRV _{ W Back Pack converts into a rucksack by

Al "\‘ UN v HEELIE folding down & rear panel to reveal

e Antler Xtralite has a hard shell with a rucksack straps and protective covers

ing. It has 31 litres of storage for the whee s available in two

&, but fits well within IATA size sty Flexx (£49) and Compass

elines for hand luggage, and weighs Point (£65), both of which have

only 2.6kg. Perfect for a weekend away. telescopic tow handles and

Price: £89. Stockists: 0161 762 5000, pockets. Stockists: 0161 762

www.antier.co.uk 5000/ www.antier.co.uk
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It is always delightful to report
companies that do not put profit
before all things. When Len Smith
mislaid both keys o his aged Antler
travel bag, he emailed the company
to find out whether it would be
possihle to buy replacements.

He received a reply the same day
telling him how to find out what
runge the bag was and promising
to send a new lock and key. Two
days after that, two new padlocks
and two keys arrived along with
an invoice for £00.00. “Thal,"

says Smith, “is what I call real
customer service.”
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